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For the top of the website’s mobile inter-
face, | wanted to place the logo on the
upper left. One of the main design piec-

es is the logo, which should stand out

for the user to see and what the website

displays. Across from the logo, the user
will see the shopping cart, profile icon,
and the three lines that represent sign
in or sign out, settings and privacy, and
help. Underneath the log is the call
TOLL-FREE SERVICE for a user to use
when contacting a representative for
more assistance, etc. On the right side is
the search bar for users to look up when
searching for a particular item. | wanted
the mobile app interface this way to
make it very simple for our users. It also
balances where it doesn’t give off as
much white space!
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The user will see the FEATURE CON-
TENT in the middle of the page, which
includes products, sales, and events.
There is a box with an X that represents
an image display. Next is the NEWS-
LETTER SIGN-UP for users who would
like to receive the latest updates about

the products and services MOUSER
ELECTRONICS provides. Underneath
are the PRODUCTS, SOLUTIONS, RE-
SOURCES, AND SUPPORTS. Knowing
it's a mobile app, | created the naviga-
tion system into blocks for the users to
look from and, if needed, to pick. It was

essential to center it this way. Usually,

when you get the actual website on the

phone, users will see how difficult it is to
read when it is displayed as a desktop

platform. Users like to zoom in and have
difficulty searching for what they want.
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The user’s ability to seek assistance is a key con-
sideration in the design. The BRIEF CONETECT,
TWITTER, and TECH SUPPORT sections are all
easily accessible at the bottom of the page. The
users can click on each part they would like to use.
Next, they see the CONTACT, NAVIGATION, and
SOCIAL MEDIA section. It was easy to break the
sections into rows to give users a simple way to seek
assistance. At the very bottom end is the COPY-
RIGHT 2024.
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(I wanted to place the logo on the top of )
the website’s tablet interface on the up-
per left. One of the main design pieces

is the logo, which should stand out for

the user to see and what the website

displays. Across from the logo, the user
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will see the shopping cart, profile icon,
and the three lines that represent sign
in or sign out, settings and privacy, and
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help. Underneath the log is the call
TOLL-FREE SERVICE for a user to use
when contacting a representative for
more assistance, etc. On the right side is
the search bar for users to look up when
searching for a particular item. | wanted
the mobile app interface this way to
make it very simple for our users. It also
balances where it doesn’t give off as
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much white space!
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can easily select the service they need.
This is particularly important on a tablet
device, where space is limited. Next, the
FEATURE CONTENT, located in the
middle of the page, provides a compre-
hensive overview of products, sales, and
events. A box with an X represents an
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image display, and the NEWSLETTER
SIGN-UP is available for users who want
to stay informed about MOUSER ELEC-
TRONICS'’ latest updates.
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COPYRIGHT 2024
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Last but not least, the user will see the BRIEF
CONETECT, TWITTER, and TECH SUPPORT
on the bottom page. | wanted to divide it into three
sections: Twitter is at the top, and tech support is at
the bottom. The users can click on each part they
would like to use. Next, they see the CONTACT,
NAVIGATION, and SOCIAL MEDIA section. It was
easy to break the sections into rows to give users a
simple way to seek assistance. At the very bottom
end is the COPYRIGHT 2024.




a4 | wanted to place the logo on the top )
of the website’s desktop interface on
the upper left. One of the main design
pieces is the logo, which should stand
out for the user and what the website
displays. Across from the logo, the user
will see the shopping cart, profile icon,
and the three lines that represent sign
in or sign out, settings and privacy, and
help. Underneath the log is the call
TOLL-FREE SERVICE for a user to use
when contacting a representative for
more assistance, etc. In the middle is

the PRODUCTS, SOLUTIONS, RE-

| _— 2 the search bar for users to look up when
= ! searching for a particular item. | wanted
3 / 2 - Je ‘ the mobile app interface this way to
| =<J (AHOX iy 1 make it very simple for our users. It also
balances where it doesn’t give off as
| much white space!
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{ SOURCES, AND SUPPORTS. Placing
these options at the top ensures users

can easily select the needed service.
This is particularly important on a tablet

8 1 i device, where space is limited. Next, the
XY l FEATURE CONTENT, located in the
middle of the page, provides a compre-
g NV C; DOAL ] hensive overview of products, sales, and
- a "} T EY events. A box with an X represents an
— b - image display, and the NEWSLETTER
3 =/ % SIGN-UP is available for users who want
-4 = to stay informed about MOUSER ELEC-
COPYRIGHT 2024 TRONICS’ latest updates.
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4 Last but not least, the user will see the BRIEF CONETECT, I
TWITTER, and TECH SUPPORT on the bottom page. | want-
ed to divide it into three sections: Twitter is at the top, and tech
support is at the bottom. The users can click on each part they
would like to use. Next, they see the CONTACT, NAVIGATION,
and SOCIAL MEDIA section. It was easy to break the sections
into rows to give users a simple way to seek assistance. At the
\_ very bottom end is the COPYRIGHT 2024. Y,




